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Figure 1. Two-Step Assessment: (1) Importance Rating, (2) Web Site Evaluation
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Figure 2. The Summary of the Overall Web Evaluation (Australia)
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Figure 3. Summary of the Company Profile (Australia)
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Figure 4. Strategy Evaluation for the Best Practice and Sector Profile (Australia)
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Figure 5. The Summary of the Overall Web Evaluation (Switzerland)
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Figure 6. Summary of the Company Profile (Switzerland)
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Figure 7. Strategy Evaluation for the Best Practice and Sector Profile (Switzerland)
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