	
	Importance Grocery
(Range: -2/+2)

	Phase/Component
	Australia
	Switzerland

	1. Informaton Phase
	0.97
	0.84

	2. Agreement Phase
	1.44
	1.50

	3. Settlement Phase
	0.99
	0.59

	4. After-Sales Phase
	1.02
	1.38

	5. Community Component
	-0.44
	-0.88

	6. Final Section
	1.23
	1.13


Table 1. The Importance of Each Category Used in the Study
