New Jersey Institute of Technology

Course Syllabus- Summer, 2003
Management Strategies for Electronic Commerce 

MIS-625
Instructor: Jerry Fjermestad, Ph.D.
Telephone (973) 596-3255, Office-SIM 3031 
Fax (973) 596-3074, E-mail: fjermestad@adm.njit.edu
Textbooks: Internet Marketing, Roberts, M.L., McGraw-Hill/Irwin, Boston, MA, 2003, ISBN 0-07-282703-3.
e-Business 2.0, Kalakota, R., and Robinson, M., Addison-Wesley, Boston, MA. 2001, ISBN 0-201-72165-1. 
Objectives: To provide students with an understanding of the nature of Electronic Commerce, it's role in the present and future business environments, the methodology used in their development, and the management issues involved in their successful application to business problems. We will discuss business models and internet strategies.
Prerequisites: MIS-645 or equivalent. 
Evaluation: 1 article individual review-20; 2 Team article reviews and presentations-30% each, Total-60%; On-line class participation-20%. 
Class Meets:  On-line in WebCT. 
Topics/ Chapter

Introduction: 
R-Marketing on the Internet: New Medium, New Channel, or New Creation / Chapter 1; K-Moving from E-Commerce to E-Business / Chapter 1
The Value Chain:
R-The Internet Value Chain / Chapter 2; 
K Spotting E-Business Trends / Chapter 2 
K-Digitizing The Business: E-Business Patterns / Chapter 3
Business Models:
R- Business Models and Strategies: The B2C Space / Chapter 3; 
R-Business Models and Strategies: The B2B Space / Chapter 4
K-Think E-Business Design: More Than Technology / Chapter 4
K-Constructing The E-Business Architecture: Enterprise Apps / Chapter 5
The Consumer
R-Direct-Response and Database Foundations of Internet Marketing / Chapter 5
R-Understanding the Internet Consumer / Chapter 6
R-Customer Acquisition and Branding / Chapter 7

Customer Relationship Management and ERP
R-Customer Relationship Development and Management / Chapter 8
K-Integrating Process to Build Relationships: CRM / Chapter 6
K-Building The E-Business Backbone: ERP / Chapter 8
The Web
R-Developing and Maintaining Effective Web Sites / Chapter 9
R-Measuring and Evaluating Web Marketing Programs / Chapter 10
Article Review: 
A 3 to 5 page review is expected, which includes a summary or the paper highlighting the important points:   
Summary of the paper
Motivation behind the paper
Value/contribution of the paper.
Individual Article Review

Malone, T., Yates, J., and Benjamin, R. I., "Electronic Markets and Electronic Hierarchies," Communications of the ACM, (30:6) 1987, pp. 484-497.

Articles for Team Presentations 

Teams of 3 to 4 students, To be assigned by Instructor
A 3 to 5 page review and 10-15 slide PowerPoint presentation is expected, which includes a summary or the paper highlighting the important points:

Summary of the paper
Motivation behind the paper
Value/contribution of the paper.

Allen, E., and Fjermestad, J. E-commerce marketing strategies: an integrated framework and case analysis. Logistics Information Management, 14, 12 (2001), 14-23.

Chang, K.C., Jackson, J., and Grover, V., E-commerce and corporate strategy: an executive perspective, Information & Management, (2003), in-press.

Kraemer, K.L, and Dedrick, J. Strategic use of the internet and e-commerce: Cisco Systems, Journal of Strategic Information Systems, 11, (2002), 5-29.

Pant, S., and Ravichandran, T. A framework for information systems planning for e-business, Logistics Information Management, 14, 12 (2001), 85-98.

Phan, D.D. E-business development for competitive advantages: a case study, Information & Management, (2003), in-press.

Clemons, E. K., and Row, M. C., "Information Technology at Rosenbluth Travel: Competitive Advantage in A Rapidly Growing Global Service Company," Journal of MIS, (8:2) 1991, pp. 53-79.


El Sawy, O., Malhotra, A., Gosain, S.. and Young, K., "IT-Intensive Value Innovation in the Electronic Economy: Insights from Marshall Industries, " MIS Quarterly,  (23:3) 1999, pp. 305-335.
Ngai, E.W.T., and Wat, F.K.T., “A Literature Review and Classification of Electronic Commerce Research,” Information & Management, (39) 2002, pp. 415-429.
Other articles may be assigned depending on the size of the class.

Other Sources on Electronic Commerce 

· Frontiers of Electronic Commerce, Kalakota, R. and Whinston, A.B., Addison-Wesley, 1996 ISBN 0-201-84520-2 

· Electronic Commerce: A Managers Guide, Kalakota, R. and Whinston, A.B., Addison-Wesley, Reading, MA., 1997
· Readings in Electronic Commerce, Kalakota, R. and Whinston, A.B., (Eds.), Addison-Wesley, 1997, 
ISBN 0-201-88060-1
· International Journal of Electronic Commerce
http://www.cba.bgsu.edu/ijec/
· http://research1.bus.indiana.edu/isworld/ecarticles.nsf
· The Electron Journal of Information Systems Evaluation
http://is.twi.tudelft.nl/ejise/
· University of Texas Electronic Commerce
http://cism.bus.utexas.edu/news/ceme98.html
Yahoo Business & Electronic Commerce
http://www.yahoo.com/Business/Electronic_Commerce/

http://www.hicss.hawaii.edu/HICSS_35/HICSSpapers/PGuideWeb.htm
http://www.hicss.hawaii.edu/HICSS36/PGuideWeb.htm
Data Management Review:  www.dmreview.com
Intelligent Enterprise:  www.intelligententerprise.com
e-doc :  www.edocmagazine.com
Knowledge Management : www.destinationKM.com
Electronic Commerce World: www.ecomworld.com
EMarketing:  www.emarketingmag.com
CIO:  cio.com

Information Week:  informationweek.com

EWeek:  www.eweek.com

